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Abstract
This is a cross-sectional study analysing the factors affecting the
adoption and frequency of online civic engagement by administrators
in charge of NGOs. These factors are demographics (Age and
Educational qualification), baseline profile (Operational area: rural,
urban and rurban) and psychographics (Social Trust and Empathy).
Frequency of online civic engagement is divided into three categories
such as weekends, weekdays and during projects. It was assumed that
respondents have high frequency of online civic engagement during
weekends rather than weekdays. During pilot study few respondents
mentioned that they use social media for civic engagement when the
projects begin. So, a third category was formed to know the frequency
of usage during projects. For the purpose of research, 60 NGOs from
Chandigarh, Panchkula and Mohali cities were selected and surveyed.
Results proved that ‘young adult’ (below and equal to the age of 40)
respondents adopt the social media most for civic engagement than
‘adult’ (between 41- 60) and ‘old’ (61+) respondents. On the contrary,
analysis proved that age is not associated with the frequency of online
civic engagement on weekends, weekdays and during projects.  When
educational qualification is concerned, data revealed that graduate
respondents adopt the social media most for civic engagement than
respondents having primary or secondary education. In contrast to
these results, it was found that education level has no association with
frequency of social media usage for civic engagement. It was
hypothesised that NGOs carrying out their major projects in ‘urban
area’ adopt the social media more for civic engagement than NGOs
having ‘urban’ and ‘rural’ as their operational area. Results show that
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there is no association between operational area and adoption of social
media for civic engagement as well as frequency of online civic
engagement. Regarding psychographics, it was found that ‘trust’ and
‘empathy’ have no association with the adoption of social media for
civic engagement.

































because  user  can  generate  and  alter  the  content  and  they  can  be
‘participants’. Social media comes under web 2.0 because it allows users to
‘engage’ in civic issues. Discussing the importance of NGOs, Vedder (2003)


















OBJECTIVES OF THE STUDY
1. To determine whether operational area of the NGOs and demographics
and psychographics of the NGO’s heads prove to be deterrent or impetus
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The present  study seeks  to examine  the use of  social media  for
civic  engagement  by  NGOs.  Sample  of  60  NGOs  headquartered  in
Chandigarh, Panchkula and Mohali was selected. The data collection tool is
structured questionnaire comprising of both open ended and close ended










strongly disagree  to  strongly  agree. The  scores were  divided  into  three
categories such as low level of trust (<=8), medium trust level (9-17) and
high trust level (18+).







engagement on a weekend and weekday,  some said  that  they use social
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H1: Frequency of online civic engagement is associated with age
and education level of the NGO’s owners.
Association between adoption of social media for civic engagement
and demographics, psychographics and Operational area of the NGO
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between  two  variables.  Interpretation  of  Graph-1  clearly  shows  that
respondents above and equal to the gradation level use the social media
most for civic engagement than respondents below the graduation level.
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Results reveal that respondents above the age of 60 do not use social
media most as compared to the respondents below the age of 60. It is also







Operational Area and Adoption of Social Media for Civic engagement
Graph 3
Operational Area and Adoption of Social Media for Civic Engagement
Age and Adoption of Social Media for Civic engagement
Graph 2
Association Between the Age Of NGO’s Owner and Adoption of
Social Media for Civic Engagement
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Social Trust and Adoption of Social Media for Civic Engagement
Table 1 Social Trust and Adoption of
Social Media for Civic Engagement
Social Trust & Do you use social media
Social Media Usage for civic engagement Total
Yes No
Medium Trust Level 23 1 24
High Trust Level 29 7 36
Total 52 8 60
Apart from the demographic variables and operational area of the NGO,
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Researchers have supported this notion also such as Uslaner (2000) found
that low level of trust discourages civic participation especially on Internet












Empathy and Adoption of social media for civic engagement
Table 2: Empathy and Adoption of
Social Media for Civic Engagement
Empathy & Social Do you use social media for
Media Usage civic engagement Total
Yes No
Medium Empathy Level 6 0 6
High Empathy Level 46 8 54
Total 52 8 60
It was hypothesized that high level of empathy leads to adoption of
social media for civic engagement because people having more empathic
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while  the  narcissistic  participated  in  voluntary  activities  to build  their
interpersonal relationships, make new contacts, obtain benefits for their career
and avoid guilt or negative feelings. It was also found that narcissistic people










medium  empathy  category  and  all  of  them  used  social  media  for  civic
engagement. Similarly most of the respondents scoring high on empathy
scale were using social media for civic engagement.
ASSOCIATION BETWEEN FREQUENCY OF ONLINE CIVIC





is  done  by  using  SPSS  to  check  the  association  between  demographic
variables and frequency of online civic engagement. Chi- square was used
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but it cannot check the accurate association here because most of the columns










Age and Education VS Frequency of Online Civic Engagement
Frequency of online usage on Weekdays Total
< 30 31 - 60 61 – 120 121>
Age < 40 0 1 3 2 6
41 – 60 5 6 5 7 23
61 > 2 2 2 2 8
Total 7 9 10 11 37
Education Graduation 2 3 3 2 10
Post graduation > 5 6 7 9 27








civic  engagement.    Contrary  to  the  findings  of  the  present  study  some
researchers such as Murray and Harrison (2002) conducted the survey of
Canadian citizens to know the status of online volunteering. Discussing the
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Frequency of Online Civic Engagement
on Weekdays Total
< 30 31 - 60 61 – 120 121>
Age <40 2 0 2 1 5
41 – 60 9 3 7 2 21
61> 2 2 2 1 7
Total 13 5 11 4 33
Education Graduation 4 1 3 2 10
Post graduation > 9 4 8 2 23
Total 13 5 11 4 33
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Age < 40 0 4 4
41 – 60 1 8 9
61> 0 2 2
Total 1 14 15
Education Secondary education +2 0 1 1
Graduation 1 5 6
Post graduation > 0 8 8
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both  national  and  international  level.  Researchers have  found  that  new
technologies  make  the  users  active  participants  rather  than  be  passive
consumers.
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